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The Center for Countering Digital Hate is a not -for -profit NGO that seeks to disrupt the 
architecture of online hate and misinformation.  
Digital technology has changed forever the way we communicate, build relationships, 
share knowledge, set social stand ards, and negotiate and assert our society's values.  
Digital spaces have been colonised and their unique dynamics exploited by fringe 
movements that instrumentalise hate and misinformation. These movements are 
opportunistic, agile and confident in exerting  influence and persuading people.  
Over time these actors, advocating diverse causes - from anti -feminism to ethnic 
nationalism to denial of scientific consensus - have formed a Digital Counter 
Enlightenment. Their trolling, disinformation and skilled advo cacy of their causes has 
resocialised the offline world for the worse.  
The Center's work combines both analysis and active disruption of these networks. 
CCDH's solutions seek to increase the economic, political and social costs of all parts of 
the infrastr ucture - the actors, systems and culture - that support, and often profit from 
hate and misinformation.  
 

Anti -Vax Watch  
Anti -Vax Watch is an alliance of concerned individuals who are seeking to educate the 
American public about the dangers of the anti -vax industry.  
As the anti -vaccine industry actively seeks to undermine the rollout of the COVID vaccine 
ʛ capitalizing on a heightened sense of hesitancy from the public and targeting 
communities of color who have already been disproportionately impacted by th e 
pandemic ʛ we recognize that this is an all -hands -on-deck moment. We believe we must 
join together to bring science and facts to the forefront and alert the public to the 
dangerous agenda of anti -vaccine leaders. 
Our efforts center around bringing to lig ht the nefarious activities of the anti -vaccine 
industry and working with leading experts to dispute their falsehoods and non -medical 
disinformation with science, research and expert analysis. Our goal is to support the 
efforts of leading health experts, p ro-vaccine researchers and educators, civil rights and 
business organizations, and others who, like us, recognize the importance of raising 
awareness of the science of vaccines.  
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Introduction  
We are in the middle of the deadliest US p ublic health crisis in more than a century. 
Covid-19 has killed more than 500,000 Americans and undermined the livelihood of 
millions of American workers and families. The virus has had a particularly devastating 
impact on Black, Latino, and Native America n communities, all of whom are suffering 
severe illness and death from COVID -19 at rates far greater than the general population. 1 
Compounding this crisis, vaccination rates in communities of color have also lagged those 
for whites, and skepticism and dis trust of the vaccines are greater in these marginalized 
communities. 2 

With widespread distribution of  coronavirus vaccines, we have an opportunity to turn a 
corner on the pandemic . Our recovery ŶŽǤŽƽŶǮ Ǉƽ ǸƚŽ ǤǾůƵƞŰʦǮ șƞƵƵƞƽƓƽŽǮǮ ǸǇ ǧŽŰŽƞȘŽ œ 
vaccine. However, researchers are increasingly connecting misinformation disseminated 
via social media to increased vaccine hesitancy, which will ultimately cause unnecessary 
deaths. 3 

Living in full view of the public on the internet are a small group of individuals who do not 
have relevant medical expertise  and have their own pockets to line , who are abusing 
social media platforms to misrepresent the threat of Covid and spread  misinformation 
about the safety of vaccines. According to our recent report, anti -vaccine activists  on 
Facebook, YouTube, Instagram and Twitter reach more than 59 million followers, making 
these the largest and most important social media platforms for an ti -vaxxers. 4 Our 
research has also found anti -vaxxers using social media platforms to target Black 
Americans, exploiting higher rates of vaccine hesitancy in that community to spread 
conspiracies and lies about the safety of Covid vaccines. 5 

Facebook, Google and Twitter have put policies into place to prevent the spread of 
vaccine misinformation; yet to date, all have failed to satisfactorily enforce those policies. 
All have been particularly ineffective at removing harmful and dangerous misin formation 
about coronavirus vaccines, though the scale of misinformation on Facebook, and thus 
the impact of their failure, is larger. Further, they have all failed to remove the accounts 
of prominent anti -vaxxers who have repeatedly violated their terms o f service, as 
documented in later sections of this report . 

Imran Ahmed  
CEO, CCDH 
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Executive Summary  
1. The Disinformation Dozen are twelve anti -vaxxers who play leading roles in 

spread ing digital misinformation about Covid vaccines. They were selected  because 
they have large numbers of followers, produce high volumes of anti -vaccine content 
or have seen rapid growth of their social media accounts in the last two months.  

2. Analysis of a sampl e of anti -vaccine content that was shared or posted on Facebook 
and Twitter a total of 812,000 times between 1 February and 16 March 2021 shows 
that 65 percent of anti -vaccine content is attributable to the Disinformation Dozen.  

3. Despite repeatedly violatin Ɠ aœŰŽůǇǇƲɺ mƽǮǸœƓǧœƼ œƽŶ æșƞǸǸŽǧʦǮ ǸŽǧƼǮ Ǉƒ ǮŽǧȘƞŰŽ 
agreements, nine  of the Disinformation Dozen remain on all three platforms, while 
just three have been comprehensively removed from just one platform.  

4. This is the product of a series of failures from soc ial media platforms:  
a. Research conducted by CCDH last year has shown that platforms fail to act on 

95 percent of the Covid and vaccine misinformation reported to them . 
b. >>DiʦǮ ǧŽŰŽƽǸ ǧŽǤǇǧǸɺ ªœƵƓǇǧƞǸƚƼɺ ǾƽŰǇȘŽǧŽŶ ŽȘƞŶŽƽŰŽ ǸƚœǸ mƽǮǸœƓǧœƼʦǮ 

algorithm actively recommends similar misinformation.  
c. Tracking of 425 anti -vaccine accounts by CCDH shows that their total 

following across platforms now st ood at 59.2 million  in December, an increase 
of 877,000 more than they had in June.  

d. >>DiʦǮ ǇƽƓǇƞƽƓ ǸǧœŰƲƞƽƓ ǮƚǇșǮ ǸƚœǸ the 20 anti -vaxxers with the largest 
followings account for over two -thirds of this total  cross-platform following of 
59.2 million.  

5. Analysis of anti -vaccine content posted to Facebook over 689,000 times in the last 
two months shows that up to 73 percent of that content originates with members of 
the Disinformation Dozen of leading online anti -vaxxers.  

6. aœŰŽůǇǇƲʦǮ Ǉwn internal analysis of vaccine hesitant content on its platform is likely 
to underestimate the influence of leading anti -vaxxers by fai ling to address the 
ultimate source of this content, and by the recorded failure of its algorithms to 
identify content concerning vaccines.  

7. Analysis of over 120,000 anti -vaccine tweets collected in the last two months shows 
that up to 17 percent feature th e Disinformation Dozen of leading online anti -vaxxers.  

8. The most effective and efficient way to stop the dissemination of harmful 
information is to deplatform the most highly visible repeat offenders, who we term 
the Disinformation Dozen. This should also i nclude the organisations these 
individuals control or fund, as well as any backup accounts they have established to 
evade removal.  

9. Platforms should establish  a clear threshold for enforcement action, such as two 
strikes, after which restrictions are applie d to accounts short of deplaforming them.  

10. Users should be presented with warning screens when attempting to follow links to 
sites known to host vaccine misinformation , and users exposed to posts containing 
misinformation should be shown effective corrections.  

11. Facebook should not allow private and secret anti -vaccine Groups where dangerous 
anti -vaccine disinformation can be spread with impunity.   
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The Disinformation Doze n are 
responsible for up to 65% of anti -
vaccine content
At the outset of this research, we identified a dozen individuals who appeared to be 
extremely influential creators of digital anti -vaccine content.  These individuals were 
selected either because they run anti -vaccine social media accounts with large numbers 
of followers, because they produce high volumes of anti -vaccine content or because their 
growth was accelerating rapidly at the outset of our research in February.  Full profiles of 
each are available at the end of this report.  

1. Joseph Mercola 
2. Robert F. Kennedy, Jr. 
3. Ty and Charlene Bollinger  
4. Sherri Tenpenny  
5. Rizza Islam 
6. Rashid Buttar  
7. Erin Elizabeth  
8. Sayer Ji 
9. Kelly Brogan  
10. Christiane Northrup  
11. Ben Tapper 
12. Kevin Jenkins  

The Disinformation Dozen are responsible for up to 65% of anti -vaccine content  
Our analysis of over 812,000 posts extracted from Facebook and Twitter between 1 
February and 16 March 2021 shows that 65 percent of anti -vaccine content is 
attributable to the Disinform ation Dozen.  
This shows that while many people might spread anti -vaccine content on social media 
platforms, the content they share often comes from a much more limited range of 
sources. Exposure to even a small amount of online vaccine misinformation has b een 
shown by the Vaccine Confidence Project to reduce the number  of people willing to take 
a Covid vaccine by up to 8.8 percent. 6  
Platforms have failed to act on the Disinformation Dozen  
Despite repeatedly violating Facebook, Instagram and æșƞǸǸŽǧʦǮ ǸŽǧƼǮ Ǉƒ ǮŽǧȘƞŰŽ 
agreements, nine of the Disinformation Dozen remain on all three platforms, while just 
three have been comprehensively removed from just one platform.  
æƚƞǮ ƞǮ œƽ ŽȞǸŽƽǮƞǇƽ Ǉƒ ǤƵœǸƒǇǧƼǮʦ ƒœƞƵǾǧŽ ǸǇ œŰǸ Ǉƽ ȘœŰŰƞƽŽ ƼƞǮƞƽƒǇǧƼœǸƞǇƽʀ Õesearch 
conducted by CCDH last year has shown that platforms fail to act on 95 percent of the 
Covid and vaccine misinformation reported to them, and we have uncovered evidence 
ǸƚœǸ mƽǮǸœƓǧœƼʦǮ œƵƓǇǧƞǸƚƼ œŰǸƞȘŽƵȟ ǧŽŰǇƼƼŽƽŶǮ ǮƞƼƞƵœǧ ƼƞǮƞƽƒǇǧƼœǸƞǇƽʀ7 
Tracking of 425 anti -vaccine accounts by CCDH shows that their total following across 
platforms now stands at 59.2 million  as a result of these failures .8 The 20 anti -vaxxers 
with the largest followings account for over two -thirds of this total.  
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The Disinformation Dozen account for 
up to 73ˈ Ǉƒ aœŰŽůǇǇƲʦǮ œƽǸƞ-vaxx 
content
Analysis of anti -vaccine content posted to Facebook over 689 ,000 times in the last two 
months shows that up to 73 percent  of that cont ent originates with members of the 
Disinformation Dozen of leading online anti -vaxxers.  
This analysis is based on a representative sample of 483  pieces of anti -vaccine content 
that are known to be circulating in anti -vaccine Facebook Groups. 
We collected this sample by analyzing anti -vaccine 
posts containing URL links from 10 private and 20 
public anti -vaccine Facebook Groups between 1 
February and 16 March 2021. Groups in this sample 
have between 2,500 and 235,000 members and 
generate up to 10,000 posts per month.  
Researchers then analyzed the content of these URL links, tagging each of them to 
indicate whether they contained a member of the Disinformation Dozen or originated 
from a website controlled by or related to one of those members. For example, URL links 
ǸǇ œǧǸƞŰƵŽǮ ƚǇǮǸŽŶ Ǉƽ ÕǇůŽǧǸ aʀ  ŽƽƽŽŶȟɺ }ǧʀʦǮ >ƚƞƵŶǧŽƽʦǮ iŽœƵǸƚ DŽƒŽƽǮŽ șŽůǮƞǸŽ șŽǧŽ 
attributed to Kennedy, Jr.  
Finally, in order to establish the full distribution of t his content on Facebook, we used 
aœŰŽůǇǇƲʦǮ Ǉșƽ >ǧǇșŶæœƽƓƵŽ œƽœƵȟǸƞŰǮ ǸǇǇƵ ǸǇ ŽǮǸœůƵƞǮƚ ƚǇș Ƽœƽȟ ǸƞƼŽǮ ǸƚŽǮŽ ìÕ¢Ǯ 
have been shared on the platform.  

  
 
 

This revealed that the  anti -vaccine content  in our sample had been posted or shared 
across Facebook a total of 689,404  times. Content attributed to members of the 
Disinfo rmation Dozen had been posted or shared 503,896  times, representing 73.1 
percent  of the total anti -vaccine posts represented by our sample.   

This article by Joseph Mercola is from our sample of posts in anti -vaccine Facebook Groups. 
aœŰŽůǇǇƲʦs CrowdTangle analytics tool shows it was shared over 12,000 times on the platform.  

The largest  anti -vaccine Facebook 
Group now has 236,000 members.  
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Facebook is underestimating the 
influence of leading anti -vaxxers  
Recent reports suggest tha t Facebook conducted its own internal analysis to understand 
the spread of vaccine hesitant content on its platform. 9 
!ŰŰǇǧŶƞƽƓ ǸǇ ǸƚŽǮŽ ǧŽǤǇǧǸǮɺ aœŰŽůǇǇƲʦǮ ŶœǸœ ǮŰƞŽƽǸƞǮǸǮ ŶƞǮŰǇȘŽǧŽŶ ǸƚœǸ ƯǾǮǸ ɇɆ ǇǾǸ Ǉƒ ɌɉɎ 
population segments contained 50 percent of all vaccine hesitancy content on the 
platform. These segments represented distinct types of users, Groups and Pages  that 
could each be at least  each 3 million people.  
Facebook also found that in the population segment containing the most vaccine 
hesitancy,  just 111 individual users contributed half of all vaccine hesitant content.  
These findings corroborate our research showing that just a small number of determined 
anti -vaxxers are responsible for much of the anti -vaccine content on Facebook, but 
Facebook is likely to be under -representing  the concentration of the problem for two  
reasons. 
Facebook does not address the sources of anti -vaccine content  
aœŰŽůǇǇƲʦǮ ƞƽǸŽǧƽœƵ ǧŽǮŽœǧŰƚ ŶǇŽǮ ƽǇǸ ǮŽŽƼ ǸǇ ŽȞœƼƞƽŽ ǸƚŽ ǾƵǸƞƼœǸŽ ǮǇǾǧŰŽ Ǉƒ ʣȘœŰŰƞƽŽ 
ƚŽǮƞǸœƽǸ ŰǇƽǸŽƽǸʤ Ǉƽ ƞǸǮ ǤƵœǸƒǇǧƼʀ æƚƞǮ ƼŽœƽǮ ǸƚœǸ ǤǇǮǸǮ ǸƚœǸ ǮƚœǧŽ ǮǇƼŽǇƽŽ ŽƵǮŽʦǮ 
vaccine hesitant content are attributed to the individual users that share that content, 
instead of the ultimate source. In this case,  Facebook would attribute 12,000  shares of an 
anti -vaccine artƞŰƵŽ ƒǧǇƼ }ǇǮŽǤƚ ªŽǧŰǇƵœʦǮ șŽůǮƞǸŽ ǸǇ ǸƚŽ ƞƽŶƞȘƞŶǾœƵ ǾǮŽǧǮ șƚǇ ǮƚœǧŽŶ ƞǸɺ 
instead of Mercola himself.  
æƚƞǮ œǤǤǧǇœŰƚ ƞǮ œƵǮǇ ƞƽ ƲŽŽǤƞƽƓ șƞǸƚ aœŰŽůǇǇƲʦǮ ƒœƞƵǾǧŽ ǸǇ ǧŽŰǇƓƽƞǮŽ ǸƚŽ ǧŽœƵ-world 
connections between  accounts , for example by deplatforming the Instag ram accounts of 
some anti -vaxxers while leaving their Facebook and organisational accounts intact, as 
was the case with Robert F. Kennedy, Jr.  
aœŰŽůǇǇƲʦǮ œƵƓǇǧƞǸƚƼǮ ǮǸǧǾƓƓƵŽ ǸǇ ƞŶŽƽǸƞƒȟ ȘœŰŰƞƽŽ ŰǇƽǸŽƽǸ 
æƚŽ >ŽƽǸŽǧ ƒǇǧ >ǇǾƽǸŽǧƞƽƓ DƞƓƞǸœƵ iœǸŽʦǮ ǤǧŽȘƞǇǾǮ ǧŽǤǇrt, Malgorithm, showed that 
mƽǮǸœƓǧœƼʦǮ œƵƓǇǧƞǸƚƼ șǇǾƵŶ ƽǇǸ œƵșœȟǮ ƞŶŽƽǸƞƒȟ ǤǇǮǸǮ ǸƚœǸ ŰǇƽǸœƞƽŽŶ ŰǇƽǸŽƽǸ œůǇǾǸ 
vaccines, and so many posts about vaccines would not carry information labels as 
intended. 10 Facebook is reported to have carried out this intern al research using similar 
ʣǮǇƒǸșœǧŽ œƵƓǇǧƞǸƚƼǮʤɺ ƼŽœƽƞƽƓ ƞǸ Ƽœȟ ƚœȘŽ ƼƞǮǮŽŶ ǮƞƓƽƞƒƞŰœƽǸ œƼǇǾƽǸǮ Ǉƒ ȘœŰŰƞƽŽ 
hesitant content. It also makes it far less likely that Facebook has developed algorithmic 
methods of distinguishing between individual expressions o f vaccine hesitancy and the 
organised vaccine disinformation that this report examines.  
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Up to 17% of anti -vaccine tweets 
feature the Disinformation Dozen  
Analysis of over 120,000  anti -vaccine tweets collected in the last two months shows that 
up to 17 percent  feature the Disinformation Dozen of leading online anti -vaxxers.  
This analysis is based on a representative sample of 123,494 anti -vaccine tweets 
identified by analysis of their text contents.  
We collected this sample using Brandwatch, an enterprise social listening tool, to extract 
anti -vaccine tweets posted between 1 February and 16 March 2021  based on text 
analysis . Retweets and quote tweets were also extracted to discover which pieces of 
anti -vaccine content were shared most frequently.  
Tweets wer e selected based on their use of anti -vaccine keywords, phrases and 
hashtags , as well as selecting tweets about vaccines from known anti -vaxxers including 
those who are not members of the Disinformation Dozen.  This process selected tweets 
using  phrases commonly used by anti -ȘœȞȞŽǧǮ ǮǾŰƚ œǮ ʣƞƽƒǇǧƼŽŶ ŰǇƽǮŽƽǸʤ œƽŶ 
ʣŰœǮŽŶŽƼƞŰʤ ƞƽ ŰǇƼůƞƽœǸƞǇƽ șƞǸƚ more common terms regarding Covid vaccines . 
This sample was then analysed using an automated set of rules to tag those that 
featured the name or username of a member of the Disinformation Dozen, or contained a 
link to a website controlled by or related to one of them.  
Tweets that were extracted and tagged using these methods  were then checked by 
researchers on a daily basis to maintain the quality of our da ta. 
This analysis showed that 21,351 of the tweets in our sample featured members of the 
Disinformation Dozen equivalent to 17.3% of the whole sample.  
 

  

An example tweet from our sample in which Rizza 
Islam, a member of the Disinformation Dozen, 
promot es an anti -vaccine film featuring Robert F. 
Kennedy Jr. 

This tweet from our sample was identified by its use 
of the wǇǧŶǮ ʣǧǇƽœʤɺ ʣȘœŰŰƞƽŽʤ œƽŶ ʣǤƵœƽŶŽƼƞŰʤʀ 
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Platforms must act on the 
Disinformation Dozen
Social media companies must now follow their repeated promises with concrete action. 
Updated policies and statements hold little value unless they are strongly and 
consistently enforced.  
With the vast majority of harmful content being spread by a select number of accou nts, 
removing those few most dangerous individuals and groups can significantly reduce the 
amount of disinformation being spread across platforms.  
The public cannot make informed decisions about their health when they are constantly 
inundated by disinforma tion and false content. By removing the source of 
disinformation, social media platforms including Facebook, Instagram and Twitter can 
enable individuals to make a truly informed choice about vaccines.  
Deplatform the Disinformation Dozen  
The most effective  and efficient way to stop the dissemination of harmful information is 
to deplatform the most highly visible repeat offenders, who we term the Disinformation 
Dozen. This should also include the organisations these individuals control or fund, as 
well as an y backup accounts they have established to evade removal.  

1. Joseph Mercola 
2. Robert F. Kennedy, Jr. 
3. Ty and Charlene Bollinger  
4. Sherri Tenpenny  
5. Rizza Islam 
6. Rashid Buttar  
7. Erin Elizabeth  
8. Sayer Ji 
9. Kelly Brogan  
10. Christiane Northrup  
11. Ben Tapper 
12. Kevin Jenkins  

Deplatfor m key anti -vaxxer organisations  
In addition to deplatforming the personal accounts of the Disinformation Dozen, 
platforms must also acknowledge the real -world networks they use to spread their anti -
vaccine messages. This means deplatforming key organisatio ns that are linked to the 
Disinformation Dozen or simply help spread their messages.  
¶ Childrenʦs Health Defense (Robert F. Kennedy, Jr.) 
¶ Informed Consent Action Network (ICAN) (Del Bigtree)  
¶ National Vaccine Information Center (NVIC) (Barbara Loe Fisher, Joseph Mercola) 
¶ Organic Consumers Association (OCA) (Joseph Mercola) 
¶ Millions Against Medical Mandates  
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Platforms must do more to protect 
users from harmful misinformation
In addition to removing repeat offenders, in taking t he following steps, social media 
platforms can make monumental strides toward decreasing the presence of 
misinformation on feeds.  
Establish a clear threshold for enforcement action  
A low threshold, such as two strikes, would allow for moderate enforcement that does 
ƽǇǸ ǧƞǮŽ ǸǇ ǸƚŽ ƵŽȘŽƵ Ǉƒ ǧŽƼǇȘœƵɺ ǮǾŰƚ œǮ ǧŽǮǸǧƞŰǸƞǇƽ Ǉƒ œ ǤœƓŽʦǮ œůƞƵƞǸȟ ǸǇ ƓǇ ƵƞȘŽ Ǉǧ ǤǇǮǸ 
video content without moderated review. Such an approach could allow for efficient 
balancing of harm reduction with the preservation of free speech on a large scale. 
Display corrective posts to users exposed to disinformation  
Serve users who have been exposed to content deemed to be in violation of the policy 
with corrective posts  from trusted providers at three times the frequency at which they 
consumed m isinformation.  These corrective posts should be designed with input from 
experts to ensure that they help address the negative social consequences of 
misinformation such as vaccine hesitancy without inadvertently entrenching their 
ǇǤƞƽƞǇƽǮ ǸƚǧǇǾƓƚ ǸƚŽ ʣůœŰƲƒƞǧŽ ŽƒƒŽŰǸʤʀ11 
Add warning screens when users click links to misinformation sites  
Add a warning screen in front of third -party websites housing content associated with 
vaccine misinformation profiteering. Additionally, platforms should stand up a task fo rce 
to maintain awareness of trends in vaccine misinformation dissemination and provide 
updated recommendations as needed.  
Institute an Accountability API  
Institute an Accountability API to allow experts on sensitive and high -importance topics 
to perform ǸƚŽ ƚǾƼœƽ œƽœƵȟǮƞǮ ǸƚœǸ șƞƵƵ ǾƵǸƞƼœǸŽƵȟ ƼœƲŽ aœŰŽůǇǇƲʦǮ !m ƼǇǧŽ ŽƒƒŽŰǸƞȘŽʀ 
Platforms can also offer guidance for users wishing to debunk information without 
running afoul of enforcers.  
Ban private and secret anti -vaccine Facebook Groups 
Ban private groups  that traffic primarily in vaccine disinformation and prevent groups 
that require a Facebook disclaimer from existing as private or secret Groups. Anti -vaxxers 
rely on the privacy of these Groups to spread dangerous anti -vaccine disinformation with 
impunit y. 
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Appendix: The Disinformation Dozen
The following profiles of the Disinformation Dozen collate their current access to 
Facebook, Twitter and Instagram ; key biographical details; and examples of their content 
and posts which breac h platform standards.  
 

1 Joseph Mercola 
Facebook: Active  
Twitter:  Active  
Instagram:  Active  
Joseph Mercola is a successful anti -vaccine entrepreneur, peddling dietary supplements 
œƽŶ ƒœƵǮŽ ŰǾǧŽǮ œǮ œƵǸŽǧƽœǸƞȘŽǮ ǸǇ ȘœŰŰƞƽŽǮʀ ªŽǧŰǇƵœʦǮ ŰǇƼůƞƽŽŶ ǤŽǧǮǇƽœƵ ǮǇŰƞœƵ ƼŽŶƞœ 
accounts have around 3.6 million followers.  
Example Violations  
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This Mercola article  included in our sample of URLs posted  in anti -vaccine Facebook 
Groups claims that ʣƚȟŶǧǇƓŽƽ ǤŽǧǇȞƞŶŽ ǸǧŽœǸƼŽƽǸ Űœƽ ǮǾŰŰŽǮǮƒǾƵƵȟ ǸǧŽœǸ ƼǇǮǸ ȘƞǧœƵ 
ǧŽǮǤƞǧœǸǇǧȟ ƞƵƵƽŽǮǮŽǮɺ ƞƽŰƵǾŶƞƽƓ ŰǇǧǇƽœȘƞǧǾǮʤ has been shared on Facebook 4,600 times.  

  




















































